Codes 4 the Road
Help your students understand the 4 mains rules
about how to keep safe on our roads and streets
e,
with Bigfoot’s new ‘Codes 4 the Road’ programm
developed in accordance with the Department for
Transport’s ‘Tales of the Road’ campaign.
ty campaigns, including the
Following a long tradition of hugely successful road safe
Department for Transport is
Green Cross Code Man and the Hedgehog Family, the
arily aimed at 6-11 year
proud to present Tales of the Road. The campaign is prim
to the real consequences of
olds and uses animated characters that are vulnerable
need to use good road safety
not following good road use. The key message is ‘you
behaviour or you could come to real harm’.
rate the correct road safety
Bigfoot’s unique creative programme will help demonst
ents explore and understand
behaviours, as outlined by the DfT, in order to help stud
how to:
• Stop, look and listen
• Remember to dress brightly in the dark
• Always look for a safe place to cross
• Ride your bike with care and caution

Programme Format

assembly during which students
The day begins with an introductory 45 minute
characters, Amir, Alisha, Yasmin,
are encouraged to empathise with four young
gers associated with the road. All
Kerr, who have experienced, first hand, the dan
cted and developed by the DfTs
characters and scenarios have been carefully sele
easily understand and relate to
Tales of the Road campaign so that students can
each situation.
icipate in more specific
Following the assembly, selected classes will part
these characters and their
creative workshops in order to further understand
t road safety means, as well as
experiences. Students will actively discover wha
selves and their friends safe
explore their response to how they can keep them
on the streets and roads.
over the course of one day.
A maximum of four workshops can take place

Requirements

The Resource Pack
The Programme is accompanied by a num
ber of
classroom resources, developed by bot
h Bigfoot
and the Department for Transport, in ord
er to
ensure complete sustainability after our
visit. These
resources consist of stickers, posters, acc
ess to a
bank of online interactive games, and also
a hand
out of creative activities, all specifically des
igned for
exploration by young people and their tea
chers.

Please note that the workshops are strictly
designed for a maximum of 30 students (excluding
the introductory assembly) and a member of staff
must be present during all sessions. Workshops
are a minimum of one hour in length, although
wherever possible we will tailor make the format
to accommodate your specific needs.

For more information please contact:
t 0800 644 6034 e info@bigfootartseducation.co.uk
www.bigfootartseducation.co.uk

